CODE OF CONDUCT

Our fight against corruption

¥ 2 LEGENDRE




A WORD FROM THE CHAIRMAN

“Since its creation in 1946, Legendre has always striven to conduct
its activities with great professionalism, rigour and loyalty when
faced with partners and customers. The Board of Directors is
convinced that these values contribute to forging long-lasting
partnerships.

The fight against corruption is inherent to us enforcing our historical
values. This battle is spearheaded by the Board of Directors, in firm
rejection of any form of corruption, through a “zero tolerance”

policy.

Consequently, Legendre’s management expects exemplary behaviour from all its employees, in line
with this document.

The purpose of this Code of Conduct is to remind you of the main principles behind anti-corruption,
explain our compliance approach and detail the Group’s challenges. These principles are illustrated
through case studies, identifying risky situations. They are supported by concrete
recommendations, so everyone can adopt the right behaviour. The Group’s warning system is also
detailed. All of these requlations are an integral part of the LEGENDRE Group’s Rules of Procedure.

I ask that each Manager read this document and ensure it is properly circulated amongst all
employees. Dedicated information and training will follow in support of this. Individual vigilance
will guarantee the Group’s proper development, and the durability of its activities.”

Vincent LEGENDRE
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| - FIGHTING AGAINST CORRUPTION

1. WHY FIGHT AGAINST CORRUPTION?

In its generic sense, corruption refers to a violation of integrity. It may be defined as the dishonest
misuse of power or of a person’s function.

Private corruption necessarily leads to a distortion of competition, as it favours a particular
company over others - an advantage it may not have had in a fairer context. Regarding public
affairs, corruption breaks the bonds of trust with administrations, and hinders future investment.
As such, corruption forms a barrier to the economy and to innovation - to the detriment of
companies, customers and the general public.

1.1 LEGAL OBLIGATION

Corruption is severely punished in most countries throughout the world, both criminally and

financially. The Legendre Group must thereby comply with the following national regulations:

|U

- France: “Sapin II” Law no. 2016-1691 dated 9 December 2016 pertaining to transparency,
the fight against corruption and the modernisation of economic life.

- Canada: The provisions concerning corruption in the LCAPE (Law on the Corruption of
Public Foreign Agents) and in the Criminal Code apply to any foreign natural and legal
persons whose violation is known to have been committed in Canada.

- United Kingdom: UK Bribery Act dated 8 April 2010.

- Portugal: Criminal Code; Law no. 20/2008 pertaining to corruption in international

business and in the private sector.

These violations are not required to have been committed in the listed countries as such for legal
actions to be taken. A mere link between the company and prosecuting country is enough. The
same applies to any foreign third party with a link to the French company: French anti-corruption
Law would in that case be applicable. These rules aim to be applied throughout the world - known
as regulations with extraterritorial effect. They target companies, administrations, organisations
and individuals.
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1.2 RISKING OUR REPUTATION

Corruption, as negligible as it may seem, has a substantially negative impact on a company’s

image. A violation of integrity breaks the bond of trust between the company and its customers,
partners and employees. No one wishes to work with or for a corrupt or corrupting company.

At the same time, the company must ensure its partners’ integrity: its reputation cannot be
affected by a lack of vigilance regarding stakeholders.

This kind of harm to its reputation can have terrible consequences on a company’s activity,
development and employment rate. It may also be excluded from public or private tenders, and
may even be refused access to funding.

1.3 OPPORTUNITY

Lastly, the fight against corruption is a new opportunity to show our partners what kind of values

the Legendre Group has held dear from the very beginning. Conducting our activities in an ethical
and upright manner reminds our partners that the Legendre Group is a company worthy of their
trust.

2. WHO DOES IT CONCERN?

The fight against corruption is a shared concern by all employees within the Legendre Group,
regardless of the entity they work for and their hierarchical level. Those holding a management
position must ensure that all good practices stipulated in this Code are known and strictly applied
by their teams.

This Code is also an external communication tool with regard to third parties. The Legendre Group

will tolerate no corruption attempts by its partners, suppliers or customers, regarding its
employees or affiliated third parties.

3. WHAT DOES THE CODE CONTAIN?

The Code of Conduct is an instrument for suitable governance, aiming to implement a corruption
prevention and detection approach.

This Code contains the keys for understand corruption and its associated violations.

It encompasses the LEGENDRE Group’s commitments and principles.

It defines and illustrates the behavioural patterns to be prohibited due to them likely leading to
corruption or influence peddling.
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It lists concrete situations and recommendations to help employees adopt good practices under
all circumstances.

Lastly, the Code of Conduct presents the warning system in place within the Group, which aims to
receive any reports relating to behaviours or situations that go against said Code.

It is updated whenever necessary, but can in no case be considered as exhaustive. If a risky

situation seems difficult to handle, it should be immediately reported to a line manager or any
other appointed person, and possibly to the Legal and Compliance Division.

4. WHAT TRADES ARE CONCERNED?

Risky situations are likely to occur in any trade within the Group, in addition to central services.
The Legendre Group acts on three different fronts: construction, real estate and energy. The
Group is essentially established in France, and has several branches in Portugal, Jersey, the United
Kingdom and Africa.

Within the realm of its three main divisions, the Legendre Group is sometimes also required to
tender for public and private contracts, and negotiate projects and contracts with project owners,
subcontractors and suppliers. The type of work conducted by the Group requires constant strong
relations with public authorities.

As such, all employees within the Legendre Group must be provided with the necessary
information, so they can react accordingly if faced with a risky situation.
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5. WHAT SANCTIONS WILL BEFALL EMPLOYEES WHO
FAIL TO COMPLY?

The Code of Conduct is part of the Legendre Group’s Rules of Procedure.

Complying with this document and its anti-corruption regulations is mandatory for all employees
of the Legendre Group, regardless of their status or job level.

A violation of these rules constitutes a clear breach, which shall result in disciplinary action and a
suitable lawsuit - in accordance with the legal proceedings applicable to the employee in question.
These sanctions may lead to redundancy for gross misconduct, or contract termination with no
possibility of damages.

Each employee can implement the procedure noted as “Internal warning procedure” detailed on
page 26 of the Code of Conduct. If the conditions for this procedure are met, the employee having
initiated the warning cannot be sanctioned.
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Il - THE MAIN CASES IN WHICH INTEGRITY 1S
VIOLATED

1. CORRUPTION AND INFLUENCE PEDDLING

1.1 PRINCIPLES AND SANCTIONS

CORRUPTION
Briber Undue advantage Bribee

T Action or omission ’

Strictly speaking, corruption means “buying” a person by offering them an undue advantage - be
it for themselves or another person - so they may accomplish or omit to accomplish an action that
relates to their professional or personal activity.

INFLUENCE PEDDLING

a © a =g

Recipient Undue advantage Intermediary Target

T Favourable decision

Influence peddling is a three-party offence that greatly resembles corruption, as it consists in
“buying” an intermediary person by offering an undue advantage - be it for themselves or
someone else. This intermediary then uses their influence on a set target to obtain a decision in
favour of the final recipient.

These violations may occur as part of more complex arrangements, namely with intermediaries or
agents. The regulations make no distinction, and sanction the violation in the same way - whether
it was conducted directly or indirectly.
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The regulation sanctions the person who was “bought”, as well as the “buyer”. The terms used are
as follows:
- Passive corruption and influence peddling when the bribee or intermediary asks for or

accepts a proposition;
- Active corruption and influence peddling when the briber or recipient suggests the

proposition.

These violations may concern private individuals and public authorities alike, in a national or
international setting. Furthermore, merely offering an undue advantage - even if not followed
through - is enough to constitute a corruption or influence peddling offence.

According to French regulations, committing one of these violations may be punishable by up to
10 years of prison and a 1,000,000 euro fine, or double the revenue generated by the violation for
individuals. For companies, the fine can go up to 5,000,000 euros, or double the revenue
generated by the violation.

Additional sentences may be handed out, such as prohibition from exercising an activity, exclusion
from public tenders, publication of the offence, etc.

1.2 CONVICTION EXAMPLES

FCPA (USA): UK Bribery Act: Sapin Il Law:

$1.78 billion in 2018 £671 million in 2017

€2.6 million in 2019

Rolls-Royce (England)

15 years of prison in 3 and a half years of
2011 prison in 2018

€500,000 in 2018

John Venskus, business

development manager
for Alstom (Lithuania)

S772 million in 2014
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1.3 CASE STUDIES

The following behaviour are considered as corrupt practices:

UNDUE ADVANTAGES:

Active corruption Passive corruption
(Suggesting) (Asking for or accepting)

" Gift

= Paying or ceding money without

any compensation or return
= Promising employment or
professional advancement

= Sponsorship or patronage
= Provision of premises or
accommodation

WITH A VIEW TO:

Active corruption Passive corruption
Obtaining Consenting to

> A tender, a contract

> Favourable treatment

» Privileged information
> A decision or authorisation

» A tax or social advantage

» Exoneration from penalties

» Funding
» Speeding up

administrative decision

Influence peddling potentially covers the same undue advantages and goals. The above list of

undue advantages and goals is not exhaustive.
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Bestowing or obtaining one of the afore-mentioned advantages does not in itself constitute a
corrupt practice or influence peddling. The advantage leads to a risky situation when it was (i)
obtained or bestowed without any compensation or return (ii) with a view to obtaining a favour
in return. When appraising a risky situation, analysing the context is essential.

1.4 FOCUS

> Gifts
» Paying and ceding money without any compensation or return, Facilitation payment
» Sponsorship and patronage

In looking to adopt the right practices, some of the above notions need to be explained and
illustrated by concrete examples.

The symbol “v” refers to an acceptable situation, outside any special circumstances. The

symbol “X“ refers to an unacceptable situation.

1.4.1 GIFTS

Gifts include meals, goods, services, invitations to events, trips, etc. They may be considered as a
courtesy or custom in some countries, as part of a business relationship.

In France, a gift is admitted as an act of courtesy so long as the following conditions are met.

Be careful, in some foreign countries, being invited out for a meal or other gifts may be qualified
as corruption as per the Law applicable in said country.

Offering or accepting a gift is unacceptable if it jeopardises the recipient’s independence and
makes them indebted to the person who gave said gift.

11
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If a gift is offered, the recipient must question:

1.

Its value. The value of a gift must be small and reasonable given the circumstances, and in
keeping with the business relationship so as not to embarrass the recipient;

The business relationship. A gift cannot be given or received within the framework of a

business relationship. It must not concern people not directly linked to the professional
activity in question (family, friends);

Transparency. Gifts must be able to be justified with a receipt validated by Accounting and
must be revealed publicly; received gifts must be able to be publicly revealed.

Purpose. A gift is a sign of respect and/or selfless gratitude. It may potentially become
corruption when bestowed at a strategic moment (call for tender, contract negotiation,
prior to a vote, etc.), with a view to obtaining a favour from the recipient;

Frequency. Frequent gift-giving is suspicious;

Embarrassment. A gift that appears as embarrassing for the recipient is a clue to it being a

corrupt action.

It is strictly forbidden to give gifts to:

Public agents;
Decision-makers.

12
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Examples:

v

For employees authorised to do so,
giving or accepting a meal of
reasonable value for all participants in
a meeting.

(For employees authorised to do so),
giving or accepting a bottle of alcohol
or a box of chocolates of small value,
outside any particular context.

(For employees authorised to do so),
giving an advertising or promotional
object as a gift.

For employees authorised to do so,
giving or accepting an invitation to a
cultural or sporting event, so long as it
has nothing to do with pending
negotiations.

X

Giving or accepting a luxurious or
excessive gift.

Giving or accepting a meal in an
expensive gastronomic restaurant.

Giving or accepting a gift in a discrete
or non-official manner.

Giving or accepting gifts during
contract negotiations, during a call
for tender, prior to a vote, etc.

GOOD PRACTICES

Gifts received

Sharing any receiving gifts with your team;

Systematically informing the person in charge within your agency that you received

a gift;

o If thereis any embarrassment, you should refuse the gift and speak to the person

in charge in your agency, or speak to the person in charge in your agency prior to

accepting the gift;

Gifts sent to partners

Group’s accounting procedures.

Giving gifts is prohibited, except for meals and other gifts or events reserved to certain employees
in line with the conditions stipulated in their technical sheet, and in accordance with the Legendre

Code of conduct - Legendre Group
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1.4.2 PAYING AND CEDING MONEY WITHOUT ANY
COMPENSATION OR RETURN, FACILITATION PAYMENTS

1. Paying or ceding money is understood in its wider sense.

It may mean paying over a sum of money, setting off reciprocal debts, waiving an amount
receivable, or reimbursing an undue amount without reason.

In business relations, a payment must always find purpose in the compensation or return the
person gets from it - whether for a service provided, the sale of a good, or the provision of
something.

A payment made without compensation or return is abnormal and suspicious, and may be
considered as an undue advantage within the framework of corruption or influence peddling. This
kind of payment could in fact be concealed in a perfectly legal operation. Perhaps overcharging or
undercharging a previously-defined service, or paying for a fictional service as part of a real
invoice.

For instance, a supplier or subcontractor could try to pass on the cost of a corruptive action either
they or one of their employees conducted in a standard work invoice. Paying for this invoice item
could appear as indirect corruption.

A payment, money handover or reduced amount due can be considered as corruption or influence |
peddling if it is (i) undue, (ii) aims to obtain a favour in return either for the person in question or E
indirectly. i
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2. “Facilitation payment” is the perfect example of an abnormal payment, made to a public agent.
According to the French Anti-Corruption Agency, it means:
“Directly or indirectly remunerating a public agent for undue purposes, in exchange for the
completion of administrative formalities that should have been obtained through normal
legal means. It aims to incite public agents to execute their functions more efficiently and
with more diligence”.

In France, the United Kingdom and Canada, facilitation payments are prohibited and are
considered an offence.

In the case of a suspicious payment, the recipient must question:

- The compensation/return. A payment made in exchange for a fictional or ridiculously small

service is abnormal; a ridiculously small payment made in exchange for a huge service is
also abnormal.
- The payment method. Remain vigilant, especially regarding the money’s origin and unusual

means of payment.
- The sender and recipient’s identity. Regarding business relations between the Group and

its partners, payments are always made from one legal person (company, organisation,
administration) to another. The Group’s staff is not supposed to receive any payments
from partners or customers (except in certain cases, such as self-employed individuals).

The following is strictly prohibited:

- Making a payment without any compensation or return and/or without sufficient
compensation or return, and/or with an unreasonable form of compensation or return -
with a view to obtaining a direct or indirect advantage.

- Making a facilitation payment - unless such a payment is necessary if demanded under
duress or to prevent or stop a risky situation to ensure an employee’s integrity or safety.

- Making a payment to a public agent without a legal form of compensation or return.

Examples:

15
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X

- Remunerating a service provider in the form of a commission or any other non-
transparent or arbitrary means of payment, if said payment is not justified based
on the type of service rendered. A subcontractor or supplier must always be able
to detail and justify an invoice’s amount.

- Paying for the same service twice, or paying an already-settled service.

GOOD PRACTICES

Making the business relationship contractual. Selling a product, service or renting an object

must ideally always be done under contract, with a purchase order or based on a
quotation. These documents should clearly state each party’s commitments, and the
contract must be audited and/or approved.

Auditing the partner. Audits are an efficient way of checking if the invoiced services are

real. They impose transparency and rigorous accounting to suppliers, subcontractors or
any other intermediaries. Audits must be scheduled contractually. To add this kind of
clause in a contract, you may contact the company’s Legal and Compliance Division.

Clearly defining beforehand how the price was calculated, as well as any potential

penalties, if the price could not be determined in advance.

Demanding detailed and justified invoices to prevent overcharging, the invoicing of

unjustified fees or suspicious “taxes”.

Check that offsetting debt is authorised, either because all legal conditions are met, or

because conventional offsetting was agreed to by both parties beforehand.

In the case of facilitation payment: refuse the request, present the obligations set out by

the Code of Conduct, and report to the person in charge of these matters within the
company.

2
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1.4.3 SPONSORSHIP AND PATRONAGE

The Legendre Group is vastly involved in developing cultural and community life on a national and
international scale. This involvement is made real through sponsorship and patronage actions in
various fields (culture, sport, health). They contribute to conveying the Legendre Group’s values.

Patronage is a form of support bestowed selflessly to a public interest organisation.

Sponsorship is a form of support bestowed in exchange for advertising - the goal being to promote
the Legendre Group and its activities.

Both these forms of support are legal.
lllegal support would consist in misappropriating its primary purpose to hide an undue advantage.

As a consequence, the allocation of sponsorship and patronage programmes must be discussed
beforehand and require a request to be sent in an approved by Management.

The following is strictly prohibited:

- Going through with a patronage programme that is not in line with the Legendre Group’s
overall policy

- Going through with a patronage programme without prior consent from the Chairman of
the Board

- Going through with a sponsorship programme without prior approval

- Going through with a sponsorship programme without complying with formalised
procedures.

17
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Examples:

X
- Making a donation to a foundation directly or indirectly linked to a customer with a
pending call for tender to which the Legendre Group has applied.
- Making a cash donation.

- Making a donation to an individual, though the funding was initially aimed at a
charity or foundation.

- Asking for a supplier or subcontractor to make a donation to an organisation
sponsored or supported by the Legendre Group after concluding a contract
between the Group and said supplier.

GOOD PRACTICES

- Asking for a presentation file about the project and the organisation that needs funding.

- Complying with the internal approval process.

- Formalising any donations or sponsorships in writing.

- Demand that the recipient comply with the company’s main ethical principles.

- Clearly define each party’s commitments, as well as how the funding is expected to be
used.

- Include the expense in the company’s accounts, in line with its accounting and tax

standards.

- Transfer the amount to the recipient’s bank account. Doing this helps avoid any risks linked

to unusual payment methods (cash) and to payments made to individuals. Other than in
exceptional circumstances (self-employed individual, study grant), funding is always aimed
at a legal person (association, foundation or other organisation). Making a payment to an
individual’s bank account is abnormal if said payment was initially aimed at a legal person.

18
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2. LOBBYING OR INTEREST REPRESENTATION

Lobbying or interest representation means directly or indirectly contacting a public agent with a
view to influencing a political decision while defending personal interests.

Lobbying in itself is not a prohibited action. When conducted in a transparent, upright and law-
abiding manner, lobbying is considered as beneficial when making decisions and/or elaborating
standards. It helps bring to light certain pieces of information, and understand the lobbyist’s
defended interests.

For instance, the Legendre Group may want to give its opinion as part of a public consultation on
a reform project for the Construction and Accommodation Code. If the Legendre Group were to
hand in a report, it may highlight certain provisions that were poorly-written or would have a
negative impact on the Group’s activities or overall line of work.

r
Lobbying becomes a reprehensible practice when conducted with little transparency, and when

money, gifts, employment promises, favours, etc.

1 1
1 1
E attempting to influence public agents using inappropriate behaviour such as under-the-table E
1 1
1 1
1 1

The following is strictly prohibited:

- Conducting a lobbying initiative alone, or any operation that resembles lobbying.
- Conducting a lobbying initiative without following the Legendre Group’s internal
procedure.

19
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Examples:

v

Registering the company within the
French High Authority for Public Life
Transparency, within the European
Commission’s repositories, and others.
Or

Calling upon a renowned and officially
registered lobbying form, that will
have been previously approved.

Communicating on the
Group’s position statements.

Legendre

X

Giving a gift, making a payment or
offering any other undue advantage -
even of small value - to a public agent.

Accepting inappropriate requests
from a public agent (employment,
gift, payment, donation to an
organisation, etc.).

Waiving the transparency and
traceability obligations set out in the

Code of Conduct and applicable
regulations.

- Funding a political party.

GOOD PRACTICES

Complying with local regulations. Lobbying is regulated very differently in every country.

Before implementing any lobbying actions, make sure you are in line with applicable laws

(official registration, communicating on said actions, providing documents and
information, etc.). You can contact the Group’s Legal and Compliance Division within this

framework.

Choosing a renowned and recognised lobbying firm, that can promote the Legendre

Group’s proposals;

Formalising the Legendre Group’s positions in writing, and registering them. Each action

must be detailed in writing, clearly specifying the Legendre Group’s position. Minutes must
be drafted during meetings. All these documents must be saved to a durable medium.

Keeping a log of all actions and encounters. A logbook must be kept, stating the date of the

action, its purpose, which of Legendre’s employees were involved, the institution targeted,
the public agent contacted.
Any lobbying actions must be reported to the Board of Directors and any larger-scale

actions must be approved beforehand.

20
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- Vigilance is required at all times. All people encountered during lobbying actions will
necessarily be public agents. All recommendations set out in the Code of Conduct (gifts,
payments, sponsorship and patronage) must be strictly complied with under all
circumstances. No inappropriate behaviour will be tolerated.

- Respect the principle of political neutrality. The Legendre Group does not support any

political parties.
RECOMMENDATIONS

If you are faced with a risky situation, follow these steps so as not to jeopardise your independence
and integrity.

1. Ask your contact person to repeat their request or proposal in writing (email, letter, SMS,
etc.). lll-intentioned people will be reluctant to put an illegal request in writing, on a
durable medium.

2. Refer to this here document.

3. Politely tell your contact person that you are unable to meet their request or proposal, as
it goes against Legendre’s Code of Conduct.

4. Report the risky situation to the person in charge of compliance and anti-corruption, as
well as to the Legal and Compliance Division.

5. Refer to the warning procedure.

21
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3.C

ONFLICT OF INTEREST

X

3.1 PRINCIPLES AND SANCTIONS

Legendre

Group’s interests

;XA
> -

interests Contradiction ®

Personal

?
®
a

Employee

A conflict of interest refers to a situation in which an employee’s personal interest comes into

conflict with the Legendre Group’s interests. Personal interests may concern the employee

directly, or a person close to them (family, friends). This kind of situation can influence the

employee’s decision-making at work, to the detriment of the Legendre Group.

Indeed, a conflict of interest brings the person’s objectivity into question, and may lead to

debatable choices. Furthermore, this kind of situation may lead to corruptive actions.

A conflict of interest is not illegal in itself, for people holding a function in a private company.

However, it may be detrimental to the company’s interests, image, trust between employees and

bond between management and employees.

Code of conduct - Legendre Group
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3.2 PRACTICAL SITUATIONS

The following non-exhaustive list of situations presents a potential conflict of interest:

An employee wishes to rent premises belonging to them to the Legendre Group;

A supplier, subcontractor or customer of the Legendre Group is managed by an employee’s
family member;

The employee is an associate in a competing company;

The employee has another professional activity;

An employee’s partner or close relation applies to a job within the Legendre Group.

LES BONNES PRATIQUES

Conflicts of interest pose no issue if they are anticipated and properly managed. To do so, all

parties must follow these recommendations.

1.

ldentify any potential conflicts of interest with which you may be confronted. A conflict of
interest is identified if a professional decision is likely to be influenced by these personal
considerations. These questions fall under your responsibility.

Report the situation to ensure loyalty and transparency upon recruitment.

If the situation arises during your work contract, report it to a line manager or the Agency
manager to ensure loyalty and transparency. This will lead to adequate solutions being
found, and will make sure the situation is handled objectively to neutralise any risks.

23
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4. The line manager will implement the required procedure, in light of these questions. If a
conflict of interest arises, the solution may be to:

— Decide whether or not the employee’s situation falls within a conflict of interest,
based on the procedure implemented by the Legendre Group;

— Modify the employee’s tasks accordingly: authorisations for accessing information,
meetings, signatures, etc.

— Dismiss the employee’s case completely.

5. Anticipate and avoid conflict of interest situation. Certain conflicts of interest can be
avoided, by refraining from:

— Acquiring equity in a company acting as a partner, customer or competitor of the
Legendre Group;

— Developing personal relationships with customers, suppliers or competitors
encountered within the workplace, as this may generate a conflict of interest;

—> Exercising another professional activity, within or outside the Legendre Group,
which may entail a conflict of interest.

24
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[l — INTERNAL ALERT PROCEDURE

1. DEFINITION AND CONDITIONS

In accordance with Article 17 Il 2° of the Sapin 2 Law, an internal alert procedure is implemented
with a view to gathering any reports sent in by employees regarding behaviours and situations
that go against this Code of Conduct.

The whistleblower is the person who meets all the following conditions: a natural person,
personally aware of the facts they are reporting, acting selflessly and in good faith, without any
desire to harm others, who reports on serious actions (corruption is considered as a “serious
action”).

The whistleblower’s actions must be “necessary and proportionate to the safeguarded interests”,
and must be completed in accordance with the Legendre Group’s alert procedures.

The whistleblowing employee is protected in the following ways:
» The whistleblower’s identity and alert remain confidential.
» The whistleblower cannot be held criminally responsible if all the required conditions are
met.
» The whistleblower cannot be made redundant, sanctioned or discriminated against for
having reported an offence in line with the alert procedure.

The whistleblowing employee has certain obligations when it comes to implementing the alert
procedure:
» They must comply with the procedure’s confidentiality clauses, namely regarding the facts
and people in question.
» Compliance with the alert procedure.

If these rules are not respected, the employee runs the risk of appropriate disciplinary sanctions

and proceedings.
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2. INTERNAL ALERT SYSTEM

As a reminder, those who collect and process the information relating to the offender, facts and people
targeted by the alert procedure have a strict confidentiality duty.

e STEP 1: SENDING THE ALERT
o Viathe dedicated email address: conformite@groupe-legendre.com or,
o Viayourline manager: set an appointment with the reference person designated within your
department and/or agency, or with the Compliance Manager (Appendix 2).

The whistleblower must fill in the dedicated form (Appendix 1) and include any information or documents
that may substantiate their claim.

e STEP 2: ACKNOWLEDGEMENT OF RECEIPT OF THE ALERT

The reference person will acknowledge receipt by email or letter delivered personally. This
acknowledgement of receipt does not constitute a recognition of reprehensible actions. These actions will
be analysed at a later stage, during step no.4.

e STEP 3: SENDING THE ALERT IN TO THE ETHICS COMMITTEE

The reference person in charge of collecting the alerts then sends them and any appended information or
documents to the ethics committee. Committee members are qualified and subjected to confidentiality
obligations concerning the offender, facts and people targeted.

e STEP 4: INVESTIGATION
The ethics committee studies the alert using the information and documents sent in.

e STEP 5: INFORMATION PROVIDED BY MANAGEMENT (optional)
This information is only appropriate in the most sensitive cases, except when management is the party
being blamed.

e STEP 6: DRAFTING THE INVESTIGATION REPORT

The investigation report serves as a record, detailing all the facts and incriminating or exculpatory proof
collected, so as to confirm or quash suspicions and lay out the method followed. It draws a conclusion as
to how to deal with the alert, by stating the majority decision made by two-thirds of the committee’s
members.

e STEP 7: COMMUNICATING THE REPORT
If the committee concludes that sufficient substantiation was provided, the report is communicated to
higher management.

e STEP 8: DISCIPLINARY MEASURES

Higher management may decide to follow through with disciplinary measures against the accused
employee.

e STEP 9: LEGAL ACTION

Higher management may also decide to conduct legal action against the accused employee, by filing a
lawsuit or simply a report.
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Should the alert not lead to an acknowledgement of receipt as mentioned in Step 2 within FIFTEEN (15)
working days, it should be noted that the whistleblower can directly address legal authorities or the French
Anti-corruption Agency.

If the alert is not processed by legal authorities or the French Anti-corruption Agency within three months,
the whistleblower is entitled to go public with it.

Exceptionally, in the case of grave and imminent danger or if there is a risk of irreversible damage, alerts
can be directly addressed to legal authorities and can be made public.
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Appendix 1 - INTERNAL ALERT FORM

Provisions set out in article 17 of Law no. 2016-1691 dated 9 December 2016 pertaining to transparency, the
fight against corruption and the modernisation of economic life

1. Information about the whistleblower
First and last names:

Function within the Group:
Division:

Email address for contact: Phone number for contact:

2. Information about the facts that took place

Fact statement: State as objectively and precisely as possible any facts or information which you are aware
of personally, mentioning the date on which they occurred

Substantiating documents to be appended: State how many and what they are

3. Information about the person/people targeted by the alert

First and last names:
Function and entity:

4. Other information Please write here any other important information you wish the ethics committee to be
made aware of, that was not applicable to the questions above.

BY SIGNING THIS FORM, | DECLARE:

- Being personally aware of the allegations,

- Acting in good faith and selflessly,

- That the facts revealed here constitute a form of corruption or influence peddling.

DATE AND SIGNATURE:




Appendix 2 - ETHICS REFERENCE NETWORK WITHIN THE LEGENDRE

GROUP

unmentioned divisions

LEGENDRE GROUP and other,

Germain AUGER

germain.auger@groupe-legendre.com

INGENOVA

Lucie MONOT

lucie.monot@ingenova-lab.fr

SUITCASE HOSPITALITY

Jean-Baptiste MARTIN

jb.martin@suitcase-hospitality.com

LEGENDRE
EQUIPMENT OUEST
PREFA

OUEST ARMATURES

Yohann BARON

yohann.baron@groupe-legendre.com

ARMORGREEN
ENER 24

Alban CASIMIR

alban.casimir@groupe-legendre.com

LEGENDRE RHONES
ALPES

Jean-Baptiste CHARLIN

jeanbaptiste.charlin@grou
pe- legendre.com

IMMOBILIERE 3L

Isabelle VETTIER

isabelle.vettier@groupe-legendre.com

LE CHATEAU DES PERES

Julien LEGENDRE

julien.legendre@chateaudesperes.fr

LEGDR ENGENHARIA E
CONSTRUCAO

Telmo CARRICO

telmo.carrico@groupe-legendre.com

LEGENDRE
CONTRACTORS LIMITED

Benjamin AUGUSTE

benjamin.auguste@groupe-
legendre.com

LEGENDRE UK LIMITED

Thomas
VANDECASTEELE

thomas.vandecasteele@grou
pe- legendre.com

LEGENDRE REAL ESTATE

Samuel Guilleux —
West

samuel.guilleux@groupe-legendre.com

Charles-Antoine Corre —
lle de France

charles-
antoine.corre@groupe-
legendre.com

Nina Schoenmuller —
South-West

nina.schoenmuller@groupe-
legendre.com

Frangois Burel — South-
East

francois.burel@groupe-legendre.com

LEGENDRE XP
PANOGESTION

Nicolas Asselin

nicolas.asselin@groupe-legendre.com
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LEGENDRE PACK

Martin BRAUD

martin.braud@groupe-legendre.com

LEGENDRE ILE DE FRANCE

Jérome BONNOUVRIER -
TCE

jerome.bonnouvrier@groupe-
legendre.com

Hervé MATYAS - REHA

herve.matyas@groupe-legendre.com

Simon SOULIMANT - GO

simon.soulimant@groupe-legendre.com

LEGENDRE AQUITAINE

Ronan DESBIN

ronan.desbin@groupe-legendre.com

LEGENDRE WEST

Wilfried Harel —
Brittany

wilfried.harel@groupe-legendre.com

Benoit Longuet —
Normandy & Centre

benoit.longuet@groupe-legendre.com

LEGENDRE LOIRE

Thomas DROUET

thomas.drouet@groupe-legendre.com

LEGENDRE CIVIL
ENGINEERING

Marc TUDAL - Rennes

marc.tudal@groupe-legendre.com

Jean-Baptiste CARO -
Rennes

jeanbaptiste.caro@groupe-legendre.com

Eric LE GOUARDER - Le
Havre

eric.legouarder@groupe-legendre.com

Jacques TRAVERS — Saint
Herblain

jacques.travers@groupe-legendre.com

LEGENDRE PROJECT

Philippe MENEZ

philippe.menez@groupe-legendre.com
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